










EDCare
Provider of medical management services 
for hospital emergency rooms.

Delta Horseshoe
Distributor and marketer of branded equine products.

Prior Investments

Wingstop Restaurants, Inc.
Operator and franchiser of fast casual restaurants.

Webhire
Developer of Internet recruitment software and services. 
(Acquired by Kenexa)
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ACT Teleconferencing
Provider of global teleconferencing services.

Aspen Dental
Operator of dental practice of�ces focused on prosthetics.

gomembers.com
Applications service provider of software 
to member-based organizations

Classic Party Rentals
Provider of party equipment rentals.

Cool Cuts 4 Kids
Operator of specialty hair care salons for children.

Benchmark Assisted Living
Leading developer and manager of assisted living communities.

Buffalo Wild Wings
Franchiser and operator of quick services restaurants.   

Mystic Transport Services
Provider of outsourced transportation logistics services.

Novatel Wireless
Provider of wireless modems for remote Internet communications.

Axcelerant
Operator of corporate broadband virtual private network 
related services. (Aquired by iPass)

Dealer Tire
Distributor of tires and provider of specialized services 
to automobile dealers.

Willow
Operator of an independent network for customer 
relations management services.

LEDCO
Provider of equipment for mobile computing solutions.

National Telemanagement Corporation
Provider of roaming, prepaid, and other specialized services to the wireless 
communications industry. (Acquired by Illuminet, Acquired by Verisign)

Art Technology Group
Developers of software for Internet commerce. 

 
Buffalo Wild Wings, Inc.  
5500 Wayzata Blvd.  
Suite 1600  
Minneapolis, MN  55416  
t 952.593.9943 
www.buffalowildwings .com  
  
 
Business Media Inquiries:  
Liz Brady, ICR  
liz.brady@icrinc.com  
t 646.277.1200 
 
 
 

  
 
 
 

MANAGEMENT TEAM:  
 
Sally Smith  
President, Chief Executive 
Officer  
 
Mary Twinem,  
Executive Vice President, 
Chief Financial Officer  
 
  
 

 

14 SIGNATURE SAUCES: 
 

�� Sweet BBQ 
�� Teriyaki 
�� Mild 
�� Parmesan Garlic™ 
�� Medium 
�� Honey BBQ™ 

�� Spicy Garlic 
�� Asian Zing™ 
�� Caribbean Jerk 
�� Hot BBQ 
�� Hot 
�� Mango Habanero™ 

�� Wild™ 
�� Blazin’® 

 
 

                                              
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 
 
        
 
   
 
  
 
               
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

COMPANY COMPANY FACT FACT 
SHEETSHEET  

NASDAQ: BWLDNASDAQ: BWLD   

 

CORPORATE OVERVIEWCORPORATE OVERVIEW   
 

Buffalo Wild Wings, Inc® (NASDAQ: BWLD) is one of the Top 10 Fastest-Growing 
Restaurant Chains in the country.  It is headquartered in Minneapolis, Minnesota, and is 
the owner, operator and franchisor of restaurants featuring a variety of boldly-flavored, 
made-to-order menu items including Buffalo-style chicken wings spun in one of 14 
signature sauces. Buffalo Wild Wings is an inviting neighborhood destination with 
widespread appeal and is the recipient of dozens of "Best Wings" and "Best Sports Bar" 
awards from across the country. There are currently over 595 Buffalo Wild Wings 
locations in 40 states.  Two-thirds of its restaurants are franchised with one-third 
company-owned. 

 

1981   Two guys driven by hunger 
1982 First restaurant opens near campus of The Ohio State University    
1992 Eight company restaurants are open; First franchised location opens 
1994 Sally Smith joins Company as it’s transitioned to professional management with a 

focus on concept repositioning; 35 locations are now open 
1999 Private placement 
2003  Initial Public Offering 
2004 300th restaurant opens in December 
2006  Launch of first national ad campaign on ESPN, CBS Sports and WestwoodOne 
2007 25th anniversary & grand opening of new flagship restaurant in Columbus, OH 
2008 Over 500 restaurants are open; half way to goal of 1,000 in the U.S. 
2009 Buffalo Wild Wings rings the Closing Bell at the NASDAQ in celebration of Super 

Bowl Sunday 
  
 

 

  

HISTORYHISTORY & TIMELINE & TIMELINE   
 

Buffalo Wild Wings was founded in 1982 by Jim Disbrow and Scott Lowery in Columbus, 
OH.  They were driven by hunger, yet were unable to find their favorite Buffalo, NY-style 
chicken wings.  The pair took matters into their own hands, creating their own signature 
wing sauce and opened the first Buffalo Wild Wings restaurant on the campus of The Ohio 
State University.  In 1994, CEO Sally Smith came on board and put in place the necessary 
infrastructure to further grow the concept.  Smith established the Company’s HR, Finance 
and Marketing departments and went on to lead the Company through a successful IPO in 
November 2003.  Buffalo Wild Wings celebrated its 25 year anniversary in 2007.  Smith 
has since grown the brand to over 500 restaurants at the end of 2008, and is well on its 
way to reaching the goal of having more than 1,000 restaurants across the United States.  
 
 

MENUMENU  
 

At Buffalo Wild Wings, the secret is in the sauce.  Its 14 signature sauces are incorporated 
into most of its offerings, including:  

�� Traditional Wings, Boneless Wings, Naked Tenders, Twisted Chicken   
�� Wraps, Buffalitos, Sandwiches 
�� Salads 
�� Ribs & Combos, Beefy Burgers 
�� New Menu Items: Wild Flatbreads, Pepperoni Kickers, BBQ Nachos 
�� Special Promotions include Wing Tuesdays, Boneless Thursdays, and Free Wi-Fi at 

participating locations 
 

  

BUFFALO WILD WINGS GRILL  & BARBUFFALO WILD WINGS GRILL  & BAR ® 

“ YOU HAVE TO BE HEREYOU HAVE TO BE HERE ®®”!”!  

  
  

WING FACTSWING FACTS   
 

Buffalo Wild Wings sells on average over 1.2 million wings in one-week. 
Buffalo Wild Wings sells on average over 62 million wings in one-year. 
Buffalo Wild Wings sold over 4.5 million wings on Super Bowl Sunday 2009. 
 

 

�������������� ����������������������

�
��������
��	��������������

��������������������������
���������������������

�������������������������������
 �����������������
��������	�������������� ����������������

���������������������
������������ ��� ����������������������������������
����������

�	����������������������
���
 ����������
 ���������������������������������������������

������������������������������������
 ������������������������������
���� ������������

�	��������������������������������������������•���������������������������

•���������������������������������������������������������������������� ��
�����������������

����������� �••������������������������������� ��������������� •������������������������


������������������������������������� •�����������������������	�������������������������

•���������������������������������������������������� ��������������������
�����������

�����������������������
��������

•����••�������
��•�������� ������­�• €
 ��������� ��������••����
�����������
 ���

���� ������������������������ ��������������������������
 ����� ��
 �������������������

���������‚��
���������������������������������
 �••���������������������������������

����������������������������������������­�������������������������
 ����������������
���

����
 ������������������������€� �• �������������������ƒ

� ������������������������
�����
���������������������� �• ���������������	�������������

�������������
��������������������� �������
 „������������������������������������


��������������� ��������
 ���������������������������������������� ��������������� ����

����� �������� ��� ��������� ���������
 �����
���������������
���������������������

���������
 �����
 �������
����

� ����������������������������������� �• ���������������������������������������������


����������������������������
 �•
 ������������������������������
 �����������������
�����

����������������������� �• ‚�������������������������������������������� ����������� ���

�����������������������
��…†������������

� �����
�������������������������������������� ‡������������������������������������������

���� ����������������
 ����
���
 �������������� �	��������� „������������������������

�����������������������������‚������������������������������������� �������������

�����������
����������������������
 ��������
 �������
�������������������
 ����‚���

������������������������������


����
��������
��	��������������

•�	�•����
�����������������������

������������• ���������• ����

�������������
��� ��������������

�������������������������� �����

������������
����• ����������������

�������• ���������������������������•

High Jump Software
Developer of supply chain execution software and services. 
(Acquired by 3M Corporation)

      Bulletin

 Achieve Ongoing Cost Savings  
  With a Flexible, Adaptable WMS

You know you need a warehouse management system (WMS) that will �t not only your current business requirements, but also 
allow you to respond quickly and inexpensively to changing customer requirements. Of course, there is no way to predict at the 
time of implementation all the features and modi�cations that will need to be made to the solution in the future.

The question is, how simple—or dif�cult and costly—will your WMS vendor make it  
for you to adapt your system to your changing requirements? 

Most best-of-breed WMS providers force you to pay for system changes three times over:

When existing system options are not enough, an initial change order is issued, at considerable expense, to 
modify source code.
Increases are applied to annual maintenance charges based on ‘support’ of change orders.
Source code modi�cations must be “reapplied” to the new environment: upgrading requires additional cost to 
have con�gurations brought forward by the vendor. Over time, this results in unmanageable complexity and 
substantial ongoing expense.
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HighJump Software has a different approach:

Users can perform their own changes to the system: all personalizations to your HighJump   solution are made 
without modifying the source code, by users without highly technical backgrounds. In this way, HighJump Software 
customers eliminate the costs and application support burdens that come with customized source code.
Maintenance costs do not increase with additional con�gurations.
Many customers perform their own upgrades:  platform upgrades are done on your own or with minimal HighJump 
assistance. And because upgrades are rapid and easy, HighJump Software customers can more easily stay current 
on the latest technology and industry features.
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Cellular South Introduces The Ultimate Road Warrior Tool With New Wireless Mi -Fi(R) 2200 
Intelligent Mobile Hotspot From Novatel Wireless

Jun 04, 2010 (PRWeb.com via COMTEX News Network) -- Cellular South, the nation's largest privately held wireless 
communications provider, introduced today the award-winning MiFi(R) 2200 Intelligent Mobile Hotspot from Novatel Wireless 
(NASDAQ: NVTL). The MiFi 2200 gives customers the ability, for the first time, to create a personal Wi-Fi cloud that can 
connect up to five Wi-Fi enabled devices to the Internet over Cellular South's mobile broadband 3G high-speed data network. 

The MiFi 2200 is the world's smallest mobile Wi-Fi hotspot weighing just over 2 ounces with the thickness of eight stacked 
credit cards. The device, which provides simultaneous 3G high-speed data access for notebook computers, netbooks, 
smartphones, PDAs, cameras, portable gaming devices, MP3 players and more, combines a variety of valuable easy-to-use
features into its simple design. 

"MiFi is the fastest and easiest way to get online on-the-go for multiple users and offers our customers the ultimate in personal 
communications freedom," said Wade Smith, director of Product Development and Management for Cellular South. "With the 
simple push of a button, they can now wirelessly access the Internet from virtually anywhere and at any time with a wide variety 
of WiFi-enabled devices. Because it supports multiple users, customers can now share their Cellular South 3G mobile 
broadband connection with friends, family members and co-workers."

The sleek, tiny device measures just 3.5" x 2.3" x 0.4" and is small enough to fit in a pocket or the palm of your hand. The MiFi 
2200 features integrated CDMA and Wi-Fi antennas, advanced security and authentication technologies, GPS-enabling for 
location-based services and supports multiple operating systems, including Windows, Mac OS and Linux. The rechargeable 
battery provides up to four hours of active use and 40 hours of standby time on a single charge when one device is connected 
through Wi-Fi.

"The MiFi 2200 offers unprecedented possibilities for students, mobile workers and families to all stay connected while on the 
go," Smith said. "It's perfect for the mobile professional and creates a virtual office wherever you go for you and your co-
workers and staff." 

The MiFi 2200, named the most innovative product in the 2010 Mobile News Awards and one of the world's top 25 best 
technology gadgets in 2009 by Time Magazine, can be purchased online at www.cellularsouth.com and in Cellular South retail 
stores beginning today. Customers can select the following mobile broadband access plan for the device: 

$59.99 a month for up to 5 GB of data With better coverage, fewer dropped calls and more 3G high-speed data services than 
its competitors, Cellular South offers the best mobile broadband experience for the MiFi 2200. The Novatel Wireless name, 
logo and MiFi are trademarks of Novatel Wireless, Inc. 

About Cellular South Cellular South is a privately-owned diversified mobile communications company passionately committed to 
helping customers get the most out of their wireless devices and services. The nation's largest privately owned wireless 
communications carrier accomplishes this goal by providing the most reliable and advanced 3G nationwide wireless voice and 
data network, offering industry-leading smartphone devices and accessible flat rate plans, and through its online and in-store
Discover Centers, which give customers easy, simple and convenient tools, tips, advice and information to get the most out of 
their mobile phone. For more information about Cellular South and its products and services, as well as its ground-breaking
Cellular South Original user generated programming, visit www.cellularsouth.com. This news release and other announcements 
are available at http://www.cellularsouth.com/news/.

About Novatel Wireless Novatel Wireless, Inc. is a leader in the design and development of innovative wireless broadband 
access solutions based on 3G and 4G WCDMA (HSPA & UMTS), CDMA and GSM technologies. Novatel Wireless' USB 
modems, embedded modules, Intelligent Mobile Hotspot products and software enable high-speed wireless Internet access on 
leading wireless data networks. The company delivers specialized wireless solutions to carriers, distributors, OEMs and vertical 
markets worldwide. Headquartered in San Diego, California, Novatel Wireless is listed on NASDAQ: NVTL. For more 
information, visit www.novatelwireless.com. (NVTLG) 

This release may contain forward-looking statements, which are made pursuant to the safe harbor provisions of the United 
States Private Securities Litigation Reform Act of 1995, as amended to date. These forward-looking statements involve risks 


